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Preface

The natural human inclination towards continuous evolution and

improvement has consistently inspired researchers and academicians

to explore emerging transformations and to examine the dynamic

concepts and processes shaping modern society. In recent decades,

rapid technological advancements have profoundly redefined human

life, influencing not only modes of communication but also patterns of

behavior, interaction, and decision-making.

Among these advancements, the most pervasive and transformative

relationship developed by individuals is with electronic devices—

particularly smartphones. These devices have transcended their

primary function as communication tools to become indispensable

companions in everyday life. Their integration into routine activities

has significantly influenced consumer behavior and has increasingly

become central to decision-making processes. Catering to a wide

spectrum of human needs, mobile technologies have enabled marketers

to reach consumers through customized mobile applications, thereby

reshaping the landscape of commerce.

The emergence of mobile applications has given rise to the expansive

domain of mobile commerce, fundamentally transforming traditional

business practices. However, existing literature in this field has largely

been confined to studies conducted in developed economies, often

focusing on isolated parameters such as adoption, usage, or satisfaction.

Moreover, prior research has typically examined specific segments of

mobile commerce—such as mobile banking, mobile payments, or

mobile shopping—in isolation.

This book is an endeavour to present my Ph.D. research work in a

concise and comprehensive manner, with the aim of making its insights

more accessible to a wider academic and professional audience. In

this context, the present work seeks to offer a holistic perspective by

examining the adoption, usage, and satisfaction of banking customers



toward mobile banking, mobile payment, and mobile shopping

applications within a unified framework.

This book has been systematically organized into five chapters.

The first chapter introduces the foundational concepts of mobile

commerce, tracing its evolution and presenting key definitions. It further

explores the drivers and inhibitors influencing mobile commerce

adoption, while also discussing prominent theoretical models related

to adoption, usage, and satisfaction. Additionally, the chapter provides

an overview of contemporary mobile banking, payment, and shopping

applications along with the services they offer.

The second chapter reviews existing literature on mobile commerce,

with particular emphasis on studies related to adoption, usage, and

satisfaction across different applications and geographical contexts. It

examines various research models employed by scholars worldwide

and identifies critical factors influencing user behavior, including adoption

tendencies, usage intentions, and satisfaction levels. The chapter also

incorporates relevant studies conducted in India, culminating in the

identification of research gaps and the rationale for the present study.

The third chapter outlines the research methodology adopted for

the study, detailing the research design, objectives, sampling framework,

data collection methods, and analytical tools employed to derive

meaningful insights.

The fourth chapter presents the analysis and interpretation of data

collected through structured questionnaires administered to respondents

from ten revenue divisions of Chhattisgarh, comprising customers of

both public and private sector banks. The findings are systematically

discussed to highlight significant patterns and relationships.

The fifth and final chapter draws conclusions based on the analysis

and offers insights into the implications of the study. It also delineates

the limitations encountered during the research and proposes



recommendations for the mobile commerce industry, along with

directions for future research in this rapidly evolving domain.

It is hoped that this work will contribute meaningfully to the existing

body of knowledge and serve as a useful reference for scholars,

practitioners, and all the stakeholders who are interested in

understanding the evolving dynamics of mobile commerce.

Asha Sahu

Prof. (Dr) G. K. Deshmukh
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